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Spanning over 3 counties and nearly 90 square
miles (4 times the size of Manhattan), The Villages
is a master-planned community in the heart of
Central Florida, that blends vibrant living with
unparalleled opportunity.

ABOUT THE VILLAGES




The Villages is America’s fastest-growing metro, growing
a whopping 18.7% in just five years! With over 166,000
residents and an average household income of $169,000,
it's more than a place to live - it's a place to thrive.
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THE COMMUNITY
THAT

The Villagers have a pioneering
spirit as if they're back in
Freshman year college; they
relocate here to create a new
identity for themselves, finding
new friends and enjoying the
daily activities we have to offer.

They're not hanging up
their cleats, they're buying new
ones and wearing them out.

— IV Chandler, EVP of Development
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The Villages is home to a highly engaged, affluent population that
loves to shop, dine, and explore local experiences. This vibrant,
ever-expanding community offers something special: a high-energy
customer base with strong buying power, steady foot traffic, and a
constant stream of new faces ready to discover what you offer.
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LIFESTYLE
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The Villages features several Lifestyle Centers,

each with its own theme, vibe amenities and nightly STheoVillages
entertainment. These town centers showcase a mix of %
national brands and local boutiques, each offering a Brownmwood

] 0 . LAKE SUMTER LANDING
unique shopping experience.
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Welcome to Eastport - The Villages latest
and greatest lifestyle offering.

A vibrant waterfront hub of new experiences
including a shopping, dining, and entertainment
center, boutique hotel, golf, and a 40+ acre
recreation center, all in the heart of The Villages
latest development.
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Mitch Friedel
mitch@modernfrontier.com
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